NEW-AGE SALES STRATEGIES
FOR A DIGITAL-FIRST WORLD

Rawit Hanutsaha
CEO of Srichand & Mission To The Moon Media
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Rawit Hanutsaha

Education

e Bachelor of Engineering (Electrical Engineering), Chulalongkorn University
e Master of Business Administration, Vanderbilt University

Current Position
e CEO, Srichand United Dispensary Co., Ltd.
e CEO and Founder, Mission To The Moon Media Co., Ltd.
e Former Independent Director, Pomelo Fashion Co., Ltd.
e Former Independent Director, PTT Oil and Retail Business Public Co., Ltd.
¢ Independent Director, GMM MUSIC Public Co., Ltd.
e Director, OR Health & Wellness Co., Ltd.
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Podcast Host

Presents substance and enjoyment of business,
marketing, work and inspiration for self-development

Shares knowledge in business, marketing,
finance, management, self-development, and
various insights including executive interviews
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Governor of Bangkok
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Thailand’s Prime Minister Chairman of Director,
30th Prime Minister Candidate 2023 Bluebik Group
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317 Founcier & Famous Artist
Group CEO, Bitkub and CEO, Khotkool

CEO, Purple Ventures
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MISSION
ACADEMY

Published Works

Speaking Experience
Total 13 books

Over 10 years of delivering knowledge Lessons, experiences, and inspiration conveyed
and inspirational talks through the pen of Rawit Hanutsaha
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The world is changing faster than we think.

Customers today don’t start with connections.
they start with a search.

Is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed without the prior writteni®€onsent of Mission To The Mo



Can customers find us online today?

Or are we still waiting for them

to "walk in" like 10 years ago? '

The information contained in these documents is confidential, privileged and only for the information of the intended recipient



Old Mindset

Product-Centric

Intuition-Based

Generic Marketing

Digital-First Mindset

Experience-Centric

Data-Driven

Personalized

Al Recommendation



Product-Focused — Experience-Focused

Brands that deliver
excellent customer
experiences grow 6 times
faster than their average
competitors.

- Bain & Company (2024) -

Welcome, Khun EN ~ ‘ w Welcome, Khun EN «

noud nsina

market

Tops Chef Bot Tops Chef Bot

Tops Chef Bot

. Hi there! I'm Tops Chef Bot, ( How to Use Tops Chef Bot

Rustichella D Abruzzo
Capellini Pasta 500q.

A 299 /| 1
e ©11®

your grocery sidekick, here to

make your life easier (and tastier)! \ ChefRecommend

Ne =
» - .
Recommended Product

.=, Looking for meal inspiration? |
can suggest recipes based on Connect with our Wine Sommelier
what's already in your fridge. Just My Choice Smoked Bacon

Ui 180g.

=«. 159 / G 1 ®

ask me! ~arh
Carbonara
@, Have specific dietary needs? S
I've got menu recommendations
that match your lifestyle—Ilow- ;
: Ingredients for Pasta Carbonara (2
carb, gluten-free, you name it!

yrtions): :
ROICOns) My Choice Cage Free Egg

Pack 10pcs.

69/ @1 ®

& Kraft Grated Parmesan

Total Items (4 Items)

J* Want to have a great deal? I'll 500
- g pasta
hook you up with the latest 56 L‘ -
: ; - acon
promotions—tailored just for you! g

- 2 eqq yolks

Ready to dive in? Just ask me
- 2 tablespoons grated Parmesan

anything—I'm here to make ’
cheese

grocery shopping (and cooking) a
g " - Salt and pepper to taste

breeze!

Would you like the cooking

instructions?

{ How to Use Tops Chef Bot

Total Price: B846

Proceed to Checkout

(  Chef Recommend

ileged and only for the information of the intended recipient and may not be used, published or redistributed without the prior written consent of Mission 1o The Moon Media.
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Intuition-Based — Data-Driven

Companies that use data to make decisions
are 23 times more likely to acquire new customers
and 6 times more likely to retain customers.
- McKinsey (2025) - ‘
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Turns Weather Woes
Into Major Sales
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3%
of daily flights are
canceled unexpectedly
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A
Targeted Mobile Marketing Campaign

’ focus on locations with active cancellations I
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- +10% Increase in Bookmgs
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One-Size Marketing — Personalized Engagement

80% of consumers expect brands to 'know' them.
- Deloitte (2024) -
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Agentforce
- salesforce

Sales agents Marketing
agents agents

s Customer 360 et

Service

Sales Marketing

Product
agents Slack A

l.an g
Commerce
. & POS
Banking =
agents @

Industries [ e
Data Cloud

Analytics
Experience agents

Tableau

Finance

Revenue agents

& Orders

Health

HR
agents Success & Partner &

Custom Apps agents

Trust Layer

Custom apps Einstein Al Flow Salesforce Platform Omnichannel Security Analytics
& agents & models automation user interface & privacy

MuleSoft integration
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;’{}‘T‘; (oral (Cloud Resent - Q Search... & v A 72 060 A f:‘

oo Sales Home Chatter Accounts v Contacts v Leads v Opportunities Dashboards v Reports v rd

Related Details Real Time Engagement

Lauren Bailey
San Francisco, CA 1 Room Type (10+) & o | Website Interaction

: Icl -web.
10+ items « Sorted by RESERVATION_DATE - Filtered by RESERVATION_DATE - Updated 2 hours ago SO CORNENIRIIIIS W
Product: Meeting and Corporate Events

Customer ID 13FT433Q
ROOM_TYPE RESERVATION_STATUS v CHECK-IN_DATE

Email Address |Ib@omega.info Social Engagement

King Yes 3/31/2024 Source: Instagram

Phone Number (415) 5655-1212 .
Queen Yes 3/21/2024 Product: Meeting and Corporate Events

Address 1 Market St ‘ v 316/202
: in es 4

San Francisco, 9 /ol Added to Campaign
CA 94105 King Yes 2/25/2024 Type: Corporate Retreat Promo

Suite Yes 2/24/2024 Product: Cultural & Culinary Experience

Loyalty Tier Gold King Yes 2/20/2024 Website Interaction

Queen Yes 1/31/2024 Source: coralcloudresorts-web.com

Segment Urban Tech-Savvy
Suite Yes 1/31/2024

Queen Yes 112/2024

Queen Yes 1/8/2024
Lifetime Value $65,321.00 View More

Propensity to Purchase 76% View All

Activity Chatter

Web Interaction (10) & C

10 items -« Sorted by INTERACTION_TIME - Filtered by INTERACTION_TIME - Updated 2 hours ago

Engagement Score 92%
2 PAGE_VIS... v INTERACTIO... v DEVICE v REFERRER v INTERAC

&
—— &

led recipient and may not be used, published or redistributed without the prior written consent of Mission To The Moon Media.




Pick-and-choose The Data That Matters Most To You
With Flexible Data Groupings By Common Categories

&)
Company Entity
Resolution

Filings & Events

= =S

Principals &

Payment Insigh
SyIentingigies Contacts

o | @

Company Company
Financials Information

Al 5863

Financial Strength Hierarchies &
Insights Connections

_‘@'..l

Sales & Marketing
Insights

Shipping Insights

All tiles: Represent the data blocks currently available to license for D&B Connect for Salesforce.

Grey tiles: Represent Data Blocks that are relevant to US companies only; in some cases, they can only be sold in the US

salesforce

B

Ownership
Insights

Third-Party Risk
Insights

Green tiles: Represent the minimum required; we recommend new customers begin with these and build from there pending their unique use-case(s).
Orange tiles: Additional Premium Tiles to replicate Optimizer for Salesférbie

he information of the intended recipient and may not be used, published or redistributed without the prior written consent of Mission To The Moon Media.
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What Got You Here,
Won’t Get You There

THE NEW YORE TIMES BERTSELLEN
FROM THE WORCD™S #1 LEADTRSMP THINKER

ow Successful F'.'f-‘v;\h' Become
Even More Successful!
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o Al-Human Collaboratio

3 Forces of Customer Journey
Digital Marketing

) Intelligence
Transformation

e Value-Based
Differentiation
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Al-Human Collaboration

JEerces of Customer Journ ey

Digital Marketing
Transformation

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be st



- ‘><,< - " . /
- v 4 - -~
-

. ISFASTERTHANWETHINK

- —_— an™

- \‘
‘ -
- - - - —~
X e - i
~ T . - N - , >
- — -~
»= . .
S - R v S “*_' - I 5 p_—
~— . == ® o T .F:‘.h _ﬁ;; - el -"_"‘ oy - i ~
-, - amiithis W > o -
" - ; ‘/ / '.’
» - = - - < — g

. , - A~ — -~ : . - -
- d . =2 - f' . - - -~ /

/
/
\
o.y
:l
A
5
\

i
A
!
'
v
\
|

. ;v‘- -~ - . - - - - = —
. . I e

\\ &
&Qeuq&c " documbnts IWMGL prwileged cmd only for the mformotion of the intended recipient cmd muy not b‘b"tlced pubhbh"d or redistributed without the prior written consent of Mission To The Moon Media.
- " . i ‘- - -

‘
- R, -~ N - - @ - Tl -




Everything you are about to see
and hear
was generated by Sora 2
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MISSION
ACADEMY

perplexity

Perplexity Labs : Beyond Traditional Research

e Smart Lead Generation System
e |dentify high-potential companies
e Dashboard with Lead Scoring, Company, and Contact Info

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed without the prior written consent of Mission To The Moon Media.



perplexitypo

Act as a gales intelligence and learning analytics strategist.

Build anz

prioritize, and engage corporate clients with high potential for in-house training
and learning partnershipls.

tomated lead generation system for Mission Academy to identify,

BUSINESS CONTEXT:

Mission Academy provides corporate training, workshops, and online learning
programs that help professionals and organizations develop future-ready skills.
Our clients include Thai and regional companies seeking programs in
leadership, communication, innovation, and digital transformation.

We focus on HR leaders, L&D teams, and business owners who value people
development and want measurable impact from training initiatives.

RESEARCH FOCUS:




perplexitypo

Act as a gales intelligence and learning analytics strategist.

Build anz

prioritize, and engage corporate clients with high potential for in-house training
and learning partnershipls.

tomated lead generation system for Mission Academy to identify,

BUSINESS CONTEXT:

Mission Academy provides corporate training, workshops, and online learning
programs that help professionals and organizations develop future-ready skills.
Our clients include Thai and regional companies seeking programs in
leadership, communication, innovation, and digital transformation.

We focus on HR leaders, L&D teams, and business owners who value people
development and want measurable impact from training initiatives.

RESEARCH FOCUS:




Result

¢y Made with Perplexity Labs

Mission Academy

Lead Intelligence Dashboard

Summary of key insights and overall performance
25 16 B2.7B 14

Total Prospects High Priority Market Size Ready to Engage

+12% this month Score 80+ Thailand L&D Recent triggers

Filter organizations by Industry, Lead Score, and Training Topics

Industry Company Size Lead Score Engagement Readiness Learning Focus
X Clear Filters

“a»

All Industries

All Sizes ~ All Scores ~ All Readiness — Leadership Development =

Table displaying Company Names and Key Details

= Recent Event Actions

~ -~

Priority < Company =< Industry < Score % Size <

New CEO Norasit Sitivechvichit
appointed July 2025

LINE Company (Thailand) Limited

" Technology & Media
anNgKoK

1000-5000 employees

2 fIM'B LTha' Bank Financial Services
DANGKOK

New CEO Wut Thanittiraporn

1000-5000 employees appointed April 2025

New org structure & Chief Data
Officer appointed Sept 2025

True Corporation Public Company Limited

Bangkok

Telecommunications 5000+ employees

‘ ~
e
3
®
0
*

Grab Thailand

a Terhnnlnny R Ninital Servirec

I~ Market Trends

Launched GenAl-driven upskilling FY 44
1 NNN-SNNN emninuveec fary Hint 3 . Quitreach

MISSION
ASADEMY
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MISSION

Result ACADEMY

!m Made with Perplexity Labs

Overview of Thailand’s Learning & Development (L&D) market
- trends, highlighting industries with the highest investment levels.

X
Market Overview
Thailand's corporate L&D market is experiencing significant growth, driven by digital transformation, leadership transitions, and post-pandemic skill requirements.
Organizations are prioritizing Al literacy, inclusive leadership, and change management capabilities.
Technology & Digital Services Financial Services & Banking Retail & Consumer Goods

88.5 92 79.8

B450M B280M B380M
Market Size Market Size Market Size
Top Learning Needs Top Learning Needs Top Learning Needs
GenAl adoption, Digital transformation, Agile leadership Leadership transition, Business transformation, Change Customer-centric culture, DE&I, Sales excellence
management
Very High - Leading Al & digital skills investment in Medium-High - Customer experience & DE&I becoming
Thailand @ High - Major leadership transitions driving L&D demand priorities

Embedded App

Manufacturing & Engineering

Hospitality & Tourism Healthcare & Pharmaceuticals

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may not be used, published or redistributed without the prior written consent of Mission To The Moon Media.
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Result 2ADEMY

N vade with Perplexity Labs
Display L&D market overview chart categorized by Industry.

Industry Market Size (THB)

B450

B400

B350
8300
B250
$200
B150
8100
B50
BO

es ¢ m \s in
gital Servic ices & Banking g Tours hqmﬁceunca 8 SUpPY cha

rng erag®
. f:.\lmp taiit g ENQINEE d & Bev
Techﬂomg\{ ot qun(\a )58 Retall & Con= Hospi& %= He ealthcare & Ma nutaclun ne Foo

g &

Logistics

Top 5 Industries Investing in Leadership Development

° Technology & Digital Services

° Retail & Consumer Goods

Embedded App
3 Hospitality & Tourism

The information contained in these documents is confidential, _privileg_ed and only for the information of the intended recipient and may not be used, published or redistributed without the prior written consent of Mission To The Moon Media.
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Meet Tilly Norwood, an Al Actress
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o Al-Human Collabort

3 Forces of Customer Journey
Digital Marketing

Transformation

Intelligence

The information contained in these documents is confidential, privileged and only for the information of the intended recipient and may notbeises



Wow
Expectation

Delight Zone

with Memorable Experience

-------------------------------------------------—-«_«-ﬁq- H E % & % % % % %
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THE RiTZ-CARLTON®
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S THE RiTZCARLTON"

Y il
- AMELIA ISLAND

B — — —

Joshie Hurn
Loss Prevention 03/25/2012

rivileged and only for the information of the intended recipient and may not be used, published or redistributed without the prior written consent of Mission 1o The Moon Media.
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Steps of Customer Journey

Before Purchase » During Purchase * After Purchase

“Be Found and Be Trusted” @ “Customize, Don’t Just Sell® | “Support and Grow Together”

¢ Create Useful Content e Deep Listening and Ask e Offer Proactive Support
e Stay Visible Online Questions to Customer ¢ Smart Monitor

e Use Al Smart Tools e Simplify Buying Process Performance

e Build Credibility e Focus on Long-Term Value ¢ Co-Development

e ESG Partnership



o Al-Human -;{_fi}

3 Forces of W Customer Journey
Digital Marketing oy

- Intelligence
Transformation

e Value-Based
Differentiation

| only for the information of the intended recipientel ;,Z»_'{_'s'!*_"g"- no'




Value-Based Differentiation

Focus on what customers truly value,
not what we assume is good

« . . v le : I PN o e -
The information contained in these documents is confidential, privileged and only for the Information of the ended rec -



4 Types of Value-Based Differentiation

Specialized
Focus
Value

Operational Service Reputation
Value Value Value




Stops producing corporate
branded clothing

BaERUBishad or redistribuled without the prior written consent of Mission Te The Meon Media,
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Don’t build systems for the 1%
that break the trust of the 99%
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Resilient growth in a precarious world

Growth 2023 2024 2025F 2026F
Global
*  The tariff rollercoaster rumbles on as geopolitical GDP 3.4 3.2 3.9 3.0
risks re-emerge, but global growth remains resilient CPI 4.3 3.1 24 24
*  We expect global growth to reach 3.2% in 2025 and United States
3.0% in 2026, before a mild acceleration to 3.2% in GDP 29 28 20 1.9
2027 CPI 41 3.0 28 30

Policy rate (eop), upper bound 5.50 4.50 4.00 3.25
*  Qur core US views remain unchanged. The economy 4 P08} epe

is likely to muddle through Europe
GDP 0.7 0.9 1.0 0.9
Inflation CcPI 55 24 20 15
*  We forecast global inflation to hover around 2.5% as Palicy rite (eop) 450 215 pE A -
economies absorb the tariffs shock. China
GDP 5.4 5.0 4.7 4.3
Risks cPI 02 02 01 00
= Trade policy uncertainty remains elevated, and we Palicy mile {eop) 180 150 BTA088 .20
cannot rule out bouts of escalation Japan
GDP 1.2 0.1 0.9 0.5
«  Afiscal Pnl[c',_r-driven_s_eli-nff in LI_S rates could tighten cPl 24 27 29 17
global financial conditions in a disorderly way. Pl e (6 040 025 050 100

*  Geopolitical escalation in the Middle East could
affect energy importers like China and the Euro area
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Trump's tariff is reversing the globalization process

US tariffs announced could rise close to 15%
US Effective Tariffs (assumed no exemptions)

Percent
30 —e— United States, Foreign Trade, United States International Trade Commission,..

25

20

 J!

T

1900 1910 1520 1930 1940 1950 1960 1570 1980 1990 2000 2010 2020

Source: USITC, Kiamakin Phatra Securities
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Escalate to de-escalate...?

After a trough of 11% with the US-China truce, President Trump’s tariff threats are heating up again
US effective tariff rate to the world (%)
35

30
25
20
15

10

un

Source: BolA GQobal Research, Haver, Note- 90-day pause Includes the electranics exermption. US-China truce Incudes UK deal. Letters & copper Includes Vietnam and Indonesia deals. Pharma and semis
show the estimated impact of hypothetical 25% sector-specific taiffs
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Global imbalance and the largest net buyer

Trade balance against the world

China
US is the ony large buyer in global trade Russian —
Global Trade Balance -
Ireland -
USD, trillion Taiwan -

p L . -
La5 . Brazil -
1.00 Norway -
075 Italy -
0.50 Iraq -
025 Singapore =
0.00 Kuwait r
075 Dominican '
050 Pakistan !

Israel .
-075 .
i mUS  ®mGermany ®Vietnam M Thailand Portugal h
' mChinamjapan  ®South Korea Greece .
-1.25 Spain =
-1.50 Hong Kong -
1985 1990 1995 2000 2005 2010 2015 2020 Tuirkiye :

Source: BEA, SAFE, BUBA, BOJ, State Bank of Vietnam, BOK, BOT, Kiatnakin Phatra Securities India —- Trillions USD

us
-2.0 -1.0 0.0 1.0 2.0

Source: World Bank, KKPS
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Al and tech-related investment are the key drivers for
growth

Exhibit 1: Al and technology-related investment has been a key Exhibit 2: Data centers is one of the only positive structures
driver of growth this year investment categories, but note the tiny magnitude
Contribution to % q/q GDP growth by category Structures investment by type (52017bn SAAR)
2.0% : ; 750
m Computers and peripheral equipment = Structures ex data centers === Data centers (rhs)
15% = Data centers 700
m Software 20
1.0% 650
0.5% 600
10
0.0% 550
-0.5% 500 0
Q1-2015 Q1-2017 Q1-2019 Q1-2021 Q1-2023 Q1-2025 2020 2021 2022 2023 2024 2025
Source: BofA Global Research, Haver Source: BofA Global Research, Haver
BofA GLOBAL RESEARCH BofA GLOBAL RESEARCH
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Inflation to remain above target throughout our forecast
horizon

We expect core PCE inflation to run above 2% through the

end of our forecast horizon
Core PCE and its key components (% y/y)

10% i ; —_— .
Core PCE Inflation to be boosted by tariffs in near-term
8% Core goods PCE * Tariffs to trickle-through gradually = longer plateau, lower
Core services P(CE peak
6%
* Services inflation to remain elevated especially with stimulus
4% kicking in around 1H
2% » Underlying inflation above 2%
0%
-2%
2011 2014 2017 2020 2023 2026

Source: BEA, BofA Global Research
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Job growth has slowed sharply and remains narrow

Healthcare has been the only source of positive job growth in
recent months
Monfarm payrolls, by category (m/m change)

Monfarm and private employment growth have slowed this year
Change in nonfarm and private payrolls (3m moving average, m/m thous SA4)

350 o NF P Private 400 m Private ex healthcare = Government = Healthcare

300 _— I !
& 200 I Il I I !
200 l i N

]

150

100 -
100 [ |
50
; 200
2024 May-2024 Sep-2024 2025 May-2025
jan2023 Juk2023  Jan2024  Juk2024  Jan2025  Jul-2025 . i i ad k4
Soasmes BLS, BodA Global Research Socawoe: BLS, BodA Global Ressarch
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Fed: Difficult decisions

We still don't think the Fed will be able to cut as much as

Larger tariffs mean core inflation could be above 3% for a markets are expecting
Effective fed funds rate, 9%

year
Core PCE, % y/y
45 -
e BOFA fOrecast e Market pricing
15%
—_0 —New Forecast + Dot plot median
40
3%
35
F
30
20% _ 25
1024 2024 3024 424 1025 20'25 375 4025 1026 20'26 326 4Q'26 Oct-75 Aor-26 Oct-'26

Source: BofA Giobal Research, Borean of Economic Amalysis, Haver Analytics, Bloombeng, Federal Resere Board
Spurce: Bofh Global Research, Bureau of Economic &nalysis, Haver Analytics, Bloomberg, Federal Reseree Board
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Tit-for-tat. Soybeans, fentanyl, tech, and rare earth

Exhibit 1: Restrictions from China corresponded one-for-one with measures imposed earlier by the US
A list of recent restriction measures and trade escalations by China and the US

Us China
Date Measures Date Corresponding measures
Ministry of Commerce extended rare earth export control
from source to downstream stages, covering processing
technology and overseas entities that export rare earth
items with Chinese components
China added 14 foreign entities to the Unreliable Entity

BIS extended trade controls of key
29-Sep technology and equipment to affiliates of 9-Oct
designated Chinese companies

US added 15 Chinese companies to its

8-Oct 10-Oct

restricted trade list List and initiated Qualcomm antitrust probe
US announced that it will charge Chinese China announced that will charge 400 Chinese yuan ($56)
April  shipping companies and China-made vessels | 10-Oct  per net ton on US ships that call at Chinese ports, effective
starting from Oct 14 also from Oct 14
10-0ct Trump announced an additional 100% tariff ) T ———

hike on Chinese products

Source: BofA Global Research, Official government announcements
BofA GLOBAL RESEARCH
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RARE EARTHS AT A GLANCE

APPLICATIONS
D ©. l 0
Digital Camera CD/DVD
Lenses

-

ﬁ .t\

o Bl &
Optics Energy Saving  LCD/ POP Screens Wind Turbines Hybnid Vehicles Earphones Magnets Rechargeable Gudance & Smartphone

Power Tools Light Bults Cdalys!s Battenes Control
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Light Rare Earth Elements (LREE) | Heavy Rare Earth Elements (HREE)
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2023 RARE EARTH METALS
GLOBAL PRODUCTION
353.7kt

v

RARE EARTH METALS

DOMINANCE

1kt=1,000 tonnes

1995 RARE EARTH METALS
GLOBAL PRODUCTION

75.7kt
A4

China accounted for over two-thirds & AUSTRALIA 16.8kt

of global rare earth metals production = THAILAND 7.1kt

in 2023, with an annual growth rate w RUSSIA 7 i1

iRk gilsaaRts ® MADAGASCAR .61 —
= INDIA 2.6kt

@ BRAZIL 0.1kt
&% REST OF WORLD 38.9kt ——
1995 2000 2005 2010 2015 2020 2023

@ Source: Energy Institute, Statistical Review of World Energy 2024 E !gj!&sp



Asia-pac: Strong 1H growth, risks of demand payback in 2H

Real GO growth, 201313 020 2021 2022 203 2024  2025F  2026F
% yoy Avg

Global 36 2.7 6.7 37 34 3.2 3.2 3.0
us 24 28 58 25 29 28 2.0 19
Europe 20 6.2 6.3 36 07 09 1.0 09
Asia 5.3 1.1 7.1 3.9 5.1 456 45 4.2
Australia 24 18 52 39 2.0 1.0 16 2.2
China 6.7 23 86 3.1 54 5.0 a7 4.3
Hong Kong 19 85 65 37 3.2 25 2.3 2.0
India 6.7 59 9.4 7.0 8.8 6.7 7.0 6.4
Indonesia 50 21 3.7 5.3 5.0 5.0 5.0 5.2
Japan 08 43 27 089 12 0.1 0.9 0.5
Korea 28 0.7 43 26 14 2.0 1.0 16
Malaysia 49 55 33 9.0 35 5.1 4.4 4.2
New Zealand 35 4.0 6.0 25 0.7 0.1 0.6 28
Philippines 6.6 95 59 76 5.6 57 5.5 56
Singapore 3.2 -38 9.8 4.1 18 44 29 20
Taiwan 26 34 6.7 27 1.1 48 5.2 20
Thailand 34 6.3 15 27 2.0 25 19 17
Vietam 7.4 29 26 8.0 5.1 74 75 6.8
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China: Investment growth decelerated

Both manufacturing and infrastructure FAI contracted

IP growth softened to 5.2% yoy in Aug (vs. 5.7 in July),
further in Aug

while estimated real retail sales growth remained stable

% yoy = Manufacturing Infrastructure 9%
yoy o |P = Real retail sal
40 - Real estate 20 - Ao
20 - 10 -
D -
-20 - \/
40 -10 -
i A N & = & & &
2018 2019 2020 2021 2022 2023 2024 2025 o : 8o ' do - B0
5 B S ) S 8 S
I = =4 - =4 - <

Source: BofA Global Research, NBS, CEIC
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Property market yet to stabilize

Easing measures in recent years helped lift home sales, but the effect did not last long

% yoy — New home sales: volume New home sales: value

50 - Downpayment ratio cut to
E 20%/30%(vs Ir3ﬂ%i'4ﬂ%

30 1 cumudative 2qbp
LPR cut and “"t[.l

10 + mortgage rate cut

16 '

«
-30 4 l

i
I
I
i
¥
I
]
!

-50 - ' Mortgage rate fldor removed; ’ . ratié cut to 15% and deed tax
E Downpayment ratio cut to 15%/25%; Most cut,imortgage cost lowered
-70 4 i cities removed HPR : i :

Jan-22 Jul-22 Jan-23 Jul-23 Jan-24 Jul-24 Jan-25 Jul-25

Source: BotA Global Research, Wind, NBS
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Structural decline from demographic shift, slower
investment, productivity growth

Potential growth for Thailand
Thailand Real GDP with Trend Growth

10-year annualized growth for GDP growth
—— Log Real GDP %
ol —— Trend; Before 1996 Q3 q
S —— Trend: 1999 Q1 - 2008 Q4 ) Piaiids
—— Trend: 2010 Q1 - 2019 Q4 8 — Potential growth o
—— Trend: After 2021 Q1 B Productivity
= 146 7
= |
1) |
: 5|
14.4 —
% |5.1%lyear | 4
& 3
D142
S 2
1
14.0} 0
-1
. . 1975 1980 1985 1990 1995 2000 2005 2010 2015 2020 2025 2030 2035 2040

1993 1998 2003 2008 2013 2018 2023

Year Source: World Bank, Penn World Table, Growth & Development Centre, University of Groningen, Conference Board,

Klatnakin Phatra Securitles
Source: NESDC, KKPS
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Hoping for an inflection point
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Cyclical headwinds: A perfect storm

e Strong cyclical headwinds to growth continued

e Tourism, which had been the only key engine of growth, is stalling from the drop in Chinese tourists.
Without tourism growth, other growth engines are inactive

 Trump tariffs pose a key downside risk to growth in 2H25 and 1H26 after the front-loading exports in 1H25
e Continued financial deleveraging stalled domestic demand and tighten financial conditions

e Policy coordination is needed
* New government in place; Expecting an election in March 2026
e Short-term fiscal policy stimulus should have limited impact on the headline numbers
 Monetary policy easing is ahead
* The new BoT governor is more dovish—but MPC is still hawkish
e Limited monetary policy space—need to explore unconventional policy.
 Ambitious reform agenda to lift up the growth potential
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The decline in Chinese tourisms are putting our tourism
forecast at risk

Exhibit 7: Chinese tourist arrivals in September remained largely Exhibit 8: We maintain our tourist forecast at 33.6 million for 2025
unchanged at 37.7 % of the pre-COVID level, compared to 39.7% last and 34.9 million for 2026 (2018-2027E)
month (2022-2025YTD) KPS tourist forecast as of June 2025 (million wourists)

China vs non-China arrivals (index 2078 = T040)

382 389

160 400 355, 349 356

140
282 55§ 6062
120
100
BD - . '___-_ --'_'.'\ ‘—""
&2 85 B
- — .:.:-: 4}
o I" o Iﬁ
N 20018 2019 2020 2027 2022 2023 2024 2025 2026 2027
0 mRussia m EU excl RUS
2002 2023 2024 2025 Malaysia B ASEAN exccl Malaysia
mChina ® The Americas
— T 013 e AELLE B South Asia | The Middle East
=Elrgpe | 1yl |2 W Rest of the world Tatal

e M ON-CHINR/EL INDIZ
Soarce: henitsiry of Toursm and Sports, Kianakin Phatra Saourites

Sawrce: kinstry of Tourtsm and Sports, Kistreion Phatra Securties Bof GL0BAL RESEARCH

BofA GLOBAL RESEARCH
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Exports doesn’t translate into production

Exhibit 8: The trade balance improved ahead of the tariff Exhibit 9: Export grew significantly in Jan-Feb, while manufacturing
announcement, but could reverse, and the current account surplus production remained in contraction

could weaken in 2025 Export and Manufacturing Production Index (%YoY)
Curmrent Account (Ballion USD)

30 = Eiicirt (VoY)
15 = Manufacturing Production Index {%YaoY)

20
10
ﬂ . D AA
5 !
e ¥ 151l H¥anoe 10
10 e £ SENCE FECEI
e Prirnary + Secondany income 10
15 — Bl e Gn BB Bl Ru s B B i A
22885588 885858% RIS F3AISSS5RS53558
S REREREREREERER g - = -

Source: Bol, BEFS Sewre: Mol Office of Indusenal Economics, KEPS

[
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Exports were strong ahead of the tariffs

2025) Aug 2025)

- ) Exhibit 6: Exports to major trading partners (%YoY, 3MMA) (Jan 2019-
Exhibit 4: Export & import growth vs trade balance (Jan 2019-Aug
The trade balance turned to a strong deficit as exports slowed Exports to the US started to slow significantly after an acceleration in TH25

mmsm Trade Balance w— EXpOIt growth 60

o] S, e EU 27 (eXCl. UK)
s ASEAN(5)

e | MIpOIt growth

80

40

AN
20 4 | ._ \ |
0 A !’k /j:(“\t)g

V2

Gy O OO = = o N M St ST N N
— = Nl NG el oyl o
E§ 2 8§ 258235883582 57S32 -40
Source: MoC, KKPS Jan-19 Nov-19 Sep-20 Jul-21 May-22 Mar-23 Jan-24 Nov-24
BofA GLOBAL RESEARCH

Source: MoC, KKPS
BofA GLOBAL RESEARCH

8 KKP



Signs of a slowdown ahead

Exhibit 2: Production Index vs Inventory Index (6MMA) Exhibit 3: Private consumption index and its components (SA)
Manufacturing production index continued to dedline Private consumption was flat MoM due to weak durable consumption
106 e VO e Dsrables, Total e 2T 2
e Production index s M- Durables, Total s~ 0 DUT2DNES,
104 : ' 4 ) —Spryices Total
102
100
140

98

96

04 80

Jan-21 Aug-21 Mar-22 Oc-22 May-23 Dec-23 Jul-24 Feb-25 Jan-19 Nowv-19 52p-20 Juk21 May-22 Mar-23 Jan-24 Nov-24

Sawrce: BoT, KEFS Source: 50T, KEPS

Boff Gl DEAL RESEARCH Bobh & OBAL RESEARCH
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Financial deleveraging and falling M2/GDP indicates
tightening financial conditions

Exhibit 4: Bank loans are in contraction as banks are reluctant to lend Exhibit 5: Falling M2/GDP reflects financial tightening and deleveraging
Contribution to total bank loan growth (%YaY) Broad money (M2) in percent of GDP
12 m Retail 150

mm | arge Corporate

s SME 140

8 s Govt and Others 50
4 120
110
0
100
4 90
= ~ O — N W~ O O ™M W~ O — M
SRS EHE SN N an s 58939 RES T T TG
0000000000000 S5 B E E B B E B B E B 8B &
— NN <N~ -NNON"T<F-NMONT<F-NNMNT<- T T T T T T T T T T T T, T, T
Saurce: BoT, KKPS Source: BoT, KKPS
BofA GLOBAL RESEARCH BofA GLOBAL RESEARCH
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Reciprocal tariff: A relatively good outcome of 19%, but...

Adjusted Reciprocal Tariff (%)
45

40
3
30
2
2
1

1

o ol o ol o ol ol

|

|
9

o &

& > ‘ A’b' 2 9\ @ ,0(0 g\ﬁ' 0 \%’ (\ *0 Q\\ @ (0 (\(b' ’b\‘\ & \lb' 6%
5 ﬂ((\ NG IR 0\ 7r° & L.L q L 5E &P "’ X @ & 0"’ &
P T Vo WS W Tt O @ @ﬁ ¥ \° %\7’ SIS e° SN Vi\%\
& @ % N} F 3% @ s 04/ > o
& ¢ WS % &
Source: KKPS N & «®

8 KKP




Impacts by key export groups

%o share of Impact on GDP
K rt .
e‘:i't::.llf exporl: Fi’:n the (Elasticity = 1)
High Value Food, rice, rubber, animal feeds, 19% Tariff
Added furniture, autos and parts, juice, 30%
(>60%) HDD, Tyre
Medium Value Computers and parts, Air At risk of 40% Tariff
Added conditioners, Fridges, Monitors, 10%
(40% - 60%) comsertars, Qvane, PC3s
Low Value Added Solar Panel, Wifi Routers o 40% Tariff
({400;0) 30% Mi“i;l]a:;:;;pad

0.7% - 1.1%

Source: KKPS
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Measures to limit transshipments are important

Exhibit 11: True size of re-routing could still be unaccounted for Exhibit 12: Re-routed exports including solar panels have fallen
Thailand's bilateral trade balance with the US and China rapidly in 2H24 after tariff exemption expired, amid rising tariff
uncertainty
A0 Thailand's potential re-routed exports
3
= _ 600
E
) e Solar PV and others
= 450
Modem/ Wifi Routers and
others
m Surplus with US 300
40 m Deficit with China
150
80
B5233888s58ees2F0c02549§ 0
COIURIRERERRIRRIIR/KRER
Source: Bank of Thailand, KKPS
BofA GLOBAL RESEARCH Source: MOC, KKPS

BofA GLOBAL RESEARCH
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Why has THB been so strong?

USDTHB and DXY

——USDTHB
39
—DXY
38
" 113
37
36 \ 108
l ‘ "
35
' / 103
34 i/ , t
f
(/ )
33 -
h’ “P | 03
32 V
31 93
2022 2022 2023 2023 2024 2024 2025 2025

Source: Bloomberg, KKPS




Is it the strong baht or weakened dollar?

Spot

24-Oct-25

2025YTD

THB 3264  0.8% % 5.0% 3.1% 27%  09% 1.7% 0.2%
Thai NEER 10501  2.4% %  0.8% 16%  18%  04%  -16%  02%
DXY 98.95 49%  -05%  13%  14%  05%
EUR 116 23% 0%  10%  02%
GBP 133 26%  00%  09%  -10%  -09%
JPY 152.85 07%  60%  -34%  -26%  -15%
ADXY 9155 05%  15%  -11%  -06%  -02%
CNY 742 00%  23%  07%  01%  01%
KRW 1438.82 42%  -01%  39%  24%  -12%
INR 87.82 43%  28%  -15%  11%  02%
TWD 30.83 6.3% 40%  55%  -44%  -15%  -07%
SGD 130 5% 15%  13%  -13%  -07%  -0.3%
PHP 58.73 4 4% 4% A43%  27%  49% 1%
MYR 422 5.9% 30%  36%  00%  04%  0.1%
DR 16,590 3b% | 64%  14% 7%  05%  -0.1%
WND 26,280 ; 3% 34%  10%  06%  04%  02%
Gold 4112 146% 57.6% 505%  255%  230%  101%  -32%

Source: BIS, Kiatnakin Phatra Securities
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Thai NEER is close to all time high

9% 97 98 99 00 01 02 03 04 0O5 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25

25 140
——THB Curncy ——TH NEER BOT
130
30 2 M
- 7 U 120

> w 110
20 l IM 100
| {

'J 90
45

80

TH_NEER_BIS

50 70

Source: Bloomberg, KKPS
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Global chemical outlook

China export quota (million tons)

] [}

! 10 years [ 8 years
120 ! peak-to-peak \ peak-to-peak

L)

- _':. — —
1 7-years:
i

peak-to-peak

Current-cycle:
-likely-to-have:
-a-lower-peak

]
I
1
i

0 ————d | —----';—.——.——--|. ..1—?'—.——_—__;_ __E—I_:l_m[msu'u-.:l
r 3 B |1 | Mercv2011:-Bottoming-outdriven: | ; | Dec2019:Bottomingour 4! weaknesssimilar |
| M-Zm!.?qnmlwﬂuﬂwmm'ﬂﬂm- i | byrecovery-fromglobalinancial Lo from-Covid-led-demand Isl tothe period I
0" | it I | crisis-seen-rom-2007.09 i 1) recoverv |:I between 98-02 1

Mar-96 Dec-97 Sep-99 Jun-01 Mar-03 Dec-04 Sep06 Jun-08 Mar-10 Dec-11 Sep-13 Jun-15 Mar-17 Dec-18 Sep-20 Jun-22 Mar-24

Source: Bloomberg, BofA Global Research. Note: we rebase HDPE — Naphtha spreads to 100 as of March 29, 1996

Global operating rates have a high correlation to spreads

1000 95%
800 90%
500 85%
400 80%
200 75%

e (ETATING [31€S (RHS)
0 70%

Mar-00 O-03 May-D7 Dec-10 Juk14  Fed-18 Sep-21

Source: Bloomberg, BofA Global Research
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Spreads correlation to oil prices has decreased since 2020
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Global olefins outlook

Global polypropylene (PP) demand and supply forecast Global RPuilizatoniats

{mn ton)

| New Demand m New Supply (USS/tan) BN PP - Naphtha = Utilization 9% (RHS)
7,000 800 676 50%
6000 oo 57 88%
5000 600 86%
4000 500 84%
0 o e
2000
1.000 200 18%
' 100 76%
- 74%
(1,000) -2 2R 3828 38K 8K
M~ co [#)] (o] = [ oy = Ll Ll (58] ] ] o o = o o o ™~ ™ ™~
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Global chemical outlook

Global ethylene supply and demand balance (‘000 tons)

350.000 g Drriand m Production Total Capacity 9%
—LT avg operating rates
300,000
30%
250,000 i o

200,000 \_/—/; - B5%

150,000 | | ‘ 80%
100.000 |
I e
50,000 ‘ ‘ |
0 70%
D O S B L P SN T T PR S & - 2
SR U R R R R U
Saurce: OPIS, BofA Global Research
Chinese ethylene supply and demand balance (‘000 tons)
90000 - - - 120%
m— Demand = Production s T0L3| Capacity
e P27 3TN 13185 s || 3G Operating rates 110%
70,000 y
100%
90%
80%
70%
60%

Source: OPIS, BofA Globzl Research
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Thailand’s strength lies in its resiliency and stability

Net International Investment Position (% of GDP) - Key Asian Economies

Vietnam r
Philippines |
Indonesia
India
Malaysia |
Thailand |
China

South Korea |

Japanr
Taiwan
Singapore r
Hong Kong
0 100 200 300 400 500 600 700
Source: IMF, KKPS NIIP as % of GDP
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Opportunities in a Low-Growth World

\
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Theme: “the Rich and the Old”

Aging trends — Health, retirement services, financial
planning
Wealth and inequality — Serve underserved or ultra-

high-net-worth segments

>—) Consolidate and Scale

Industry consolidation — enhance market power,
scale advantages

Outbound investment — Deploy capital in faster-
growing markets

Strategic M&A or alliances — Acquire distressed

assets or form win-win partnerships

(] Automate and Optimize

Efficiency improvement — Cost control, lean
operations

Investment in productivity and automation — Al,
robotics, workflow optimization

Cost-to-serve optimization — Reduce service costs,

automate low-value interactions

Value creation

Modernization, marketing, and branding/re-branding
— Refresh positioning, win mindshare

Customer lifetime value maximization — Upsell,
cross-sell, loyalty programs

Data monetization — Package and monetize internal

data for insights or services
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Preferred Partner for HVIC Polymers
Sustainable Fulur

Innovation, Technology
& Sustainability

Preferred Partner for
Sustainable PP Solutions

| K Kessaraporn Tron torsal

Vice President - Sales, Marketing and Inn



A I Situations have been Changing...

PP TOGETHER

Preferred Partner for -
s Pt and keep changing
D - g PR . \R
Rising disruption Dynamic & rapidly More competitors, . FTAs & Trade barriers:
& market volatility changing market needs more choices in the market | Opportunities & Threats

What HMC Polymers does/ will do J+2 Enhancing customers engagement

“ Adaptation isn’t an option. _
1 Accelerating product development

It’s the strategy ”
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- HMC Polymers
Conference 2025

PP TOGETHER

vl i = Sustainable Future

® ® Preferred Partner by :'i;'.;"i*f=' - Continuously development of / Keep sustainable growth of
CUSTOMERS &% PRODUCTS -all BUSINESS
o Your trusted partner in every e Wide range of products to serve e Go & Grow together with
step forward customers’ requirements customers and all stakeholders
o Strengthen relationship with HOMO | RACO | HECO | TERPO | C6-PP » Global Presence and Leading
long-term & new customers PP Producer

« Be the First to know-Be MFR Range 0.3 - 110

the first to grow  Developing more Specialty &

7 Contm.uous improve products Differentiated (SPDP) products
& services to meet customers 58%
: %SPDP 57% |
requirements Product Sales -

52%  93%

2022 2023 2024 2025 (9M)

e Engage sustainability target of
customers with Sustainable PP
Products
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HMC Polymers
Conference 2025

PP TOGETHER

e DFIVING CoOntinuous Development

‘)2 Innovation at Every Step

Deliver cutting-edge solutions through

specialty & differentiated products.

Mono-material for Hygienic for Medical Wide range MFI
sustainability (0.3-m0),
i high stiffness for
7 compounding

——
= Bl
e [
7 5
Low SIT for sealing Higher crystallization High transparency &
layer BOPP for dielectric High stiffness
High Performance PP for  Safer with High Performance
Pipe: PP-HM, non-phthalate downgauge

PP-R, PP-RCT

B c

Continuously exchange expertise with

% Adapting to

Empowering Teams (CE
Future Challenges

with Knowledge

Serve evolving market demands with
confidence through sustainable solutions
and certified CFP products.

Our
e (¥ P Y
BIO CIRCULARWZ

CIRCULAR Pp y

customers

PP
and
Sustainable PP Products

The world’s /\ Sales Volume Growth
2,500%

largest PP \\Lyy
producer
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Preferred Partner for HVIC Polymers
a Sustainable Falure

Innovation, Technology
& Sustainability

Preferred Partner for
Sustainable PP Solutions

K Manlkandan Rathln

Department Manager, Inn and Technical Suppc




Conference 2025 What makes HMC Polymers

PP TOGETHER

bt ot a preferred partner?

Customaer
Collaboration

close to customer nddds
and matching expectation

Global presence -

Strong collaboration with
LyondellBasell as [V partner

224
HVIC Polymers

Quality

Ower four decades
deliverning consistent and

Innovation

driving new products &
enhancing customers

Preferred Partner

ko for Sustainable PP gl st
Solutions
Technology advantage Continuous

i Improvemant
state of art new gengraton

PP spherizone technology
producing diversified
product range

addressing customer
challenges and concerns



S
'“ Preferred Partner for
Sustainable PP Solutions

a Sustainable Fulure

Only PP producerin the world with *  Wide range of Specialty and
differentiated PP grades

« 23Spheripol+ 2 Spherizone Technology plants at Single site 2 , : % ¢
* Spherizone Technologywith C6 comonomer capability L CH e OQ
offer sustainable solutions e




‘j HMC Polymers ﬁﬂ/, Frr

Conference 2025 Gur-EacuS.sEgments_ - v - | AL Pobyrmors

Healthcare & Hygiene medical | Spunbond ﬁ:.'t [ |

Elgld Fﬂﬂi{ﬂglng Cops & -:Iu:-*ur-n-i. | Crates & Poills | EBEM and ISBM | Thermoforming | TWIM | Houseware

i | Tk - Ilu

Flexible Packaging Blown Film | BOPP | CPP | IPP | POF Shrink film | Rallia | Coating




'j HMC Polymers

s lnnovative brands - delivering performance

Preferred Partner for

a Sustainable Fulure

“Strong Brands, Superior Products”

Purell

complete solution for
Healthcare segment @ @
Adsyl!
Terpolymer for low Seal
Doy Adsyl/

initiation sealing resins for
BOPP/CPP

High crystalline PP

Adstif
with superior stiffness

Hostalen PP
Durable PP for pipes

Hostalen
PP

INNOVATIVE
BRANDS

T
Clyrell 2

Circular & Bio-Circular Circular &

ISCC plus certified grades Bio-circular
for sustainable PP solutions

Clarity with more
functional use
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Conference 2025

PP TOGETHER
Preferred Partner for

a Sustainable Fulure

EMPOWERING TOMORROW, TODAY

“THROUGH INNOVATION
& TECHNOLOGY. ”
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HMC Polymers Light weight PP-RCT pipes

Conference 2025

PP TOGETHER

I cc - L 5y A E et
. Cotmalts Fobon Raising the expectation Hostalen PP Hostalen PP

Hostalen PP XN112-1 , Hostalen PP XN125-P

ISO 9080 pressure certified with PP-RCT standards

New generation PP-Random with superior creep resistance
Materials that significantly outperform reference curves of PP-R and even

PP-RCT (EN ISO 15874)

Higher pressure resistance of the pipes at Elevated temperatures

Pipes with reduced wall Pipes with Superior pressure resistance

thickness/diameter
» Increase pipe system lifetime rather than

« Higher hydraulic capacity reducing wall thickness
+ Easier installation (smaller/lighter » Longer life span in challenging
pipes) environments containing Chlorine

= Overall system cost reduction
« Sustainable solution

Same OD

Application Class 2 - Application Class 2
—>

S2.5,SDR 6 S4,SDR 9

Sustainable solution with durable quality and performance with light weight PP-RCT pipe for hot & cold
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H Pl s Adsyl - Pushing the boundaries of

PP TOGETHER

B sealing in BOPP / CPP films

[y .
PR "Adsy16146m
& Barefoot sealing resin with
‘ SIT 95 - 96 deg for BOPP /
H B N [
“a N CPP suitable for high
Adsv/ 6064 S N ' 4 speed packaging lines
y ¢ Adsyl 6155 D 4

B f | C ‘ ' w&b =2 J_?}?Ofé‘/ r

arefoot sealing resin ‘ ' Barcfooteali Tl - Q}‘Sb C Hap el
with SIT106 - 107 deg ) ot ¢ with SIT 103 - 105 deg ,
& Sl ) | " o for BOPP / CPP

o .
'~ --
Adsyl 6093

Antiblock addivated sealing
resin with SIT 106-107 deg for
BOPP / CPP film
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cneencezozs PP Random Copolymers for blown film

PP TOGETHER

Preferred Partneiyes cost effective mono-material solution for packaging convertors

a Sustainable Fulure

Air Quenched Blown PP Film is ideal for cost-sensitive,
manual packaging applications where moderate clarity
and good mechanical strength are sufficient.

PP blown film offers benefits over PE blown film by offering
stiffer, more heat-resistant, and more chemically resistant.
PP films are also favored for their excellent moisture barrier
properties, and their better aesthetics.

HMC Polymers offering Clyrell RC124H, a Random Copolymers
with good transparency and contact clarity, very good gloss
and surface finish for extrusion blown film applications.

Property Blown PE Blown PP

Transparency vV vV

Stiffness v Vv v

Heat Resistance vV VvV

Downgauging potential v v vV

Recyclability vV ey
(mono-material PP)

High Clarity  Recyclable

Mono-Material solution BOPP/ Blown PP




HMC Polymers

PP Copolymers for retort CPP film

PP TOGETHER
Preferred Partner for

2 Sustatnable Falire Superior seal strength supporting retort conditions

Moplen EP6145 can be used for mono-material PP pouch which is

intended to serve a wide variety of applications, from pasteurization Mult-

of juices to high retorting applications. In its design it replaces mixed AIEHS
structures containing PET or PE to PP which can offer a full potential Patkaging
recyclability.

Cast PP

INNER

Adhesive
Coating - High barrier

Adhesive
Reverse printing

Adhesive
Reverse printing

HMC Polymers has complete solutions for BOPP , CPP to convert multi-material to
mono-material packaging laminate for retort pouch
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HMC Polymers

conterence 2025 HIGghly modified soft PP Random Copolymers
for EBM bottles

PP TOGETHER
Preferred Partner for

a Sustainable Fulure

With excellent softness, impact resistance and good heat
resistance of Purell RP171G, these properties could provide

Enhancing the softness with superior sterilization condition

the optimum performance of RP171G as a replacement
material for Polyethylene |V bottles.

Softness

Ease of blowing process

Optical properties

Be able to sterilization at
121 Deg C

LDPE

" Low extractables and

leachables

e R PTG

4
*l;\

High Clarity & Transparency

Excellent Softness & Flexibility

Good Heat Resistance
(Autoclavable at 121°C)

Balanced Toughness
& Optical Properties

PROPERTY VALUE

Melt Flow Index (230-C/2.16kg) 1.5 g/10 min

Density 0.900 g/cm?

Tensile Strength at Yield 22 MPa

Tensile Strain at Yield 15%

Tensile Strain at Break >500% R
Flexural Modulus 695 MPa »Ct
Charpy Impact Strength (23-C) 120 J/m _

Heat distortion temperature

769C
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HMC Polymers
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PP TOGETHER
Preferred Partner for

a Sustainable Fulure

SUSTAINABLE SOLUTIONS
FOR SUSTAINABLE FUTURE




HMC Polymers
Conference 2025

PP TOGETHER
Preferred Partner for

a Suslainable Fulure

PP is a versatile material that can be
easily converted by easy processing
technigue and offers

Good stiffness Impact balance

Good Barrier properties

Good Chemical resistance and ESCR
Wide operating range from Freezer to
Retort conditions with suitable PP grades

Safe for food contact applications

Can be easily recycled
Low carbon footprint

One stop for mono-material solution

Design for Recyclability - sustainable solution for future

Moplen HP500D
Adstif HA6150

Moplen RP242G
Moplen RP348N

PP Tube & Shoulder

PP Cup & Lid

: .‘ lll_'l
-\

Recyclable Pouch

Moplen RP242G
Moplen RP348N

PP Bottle, cap and label

BOPP / CPP for | :
printing and lamination %|§



'j HMC Polymers
Conference 2025

PP TOGETHER
Preferred Partner for

a Sustainable Fulure

Applications

Sustainable mono-material solution

for flexible packaging

Existing Structure

PET / P Fillrmy
Adhesive
PE Filrmn

PET / PA Fllm

hetallized PET Fim
Adhesive .
FE FHim -

FET Film
Metallized PET Film
- CPP Fillm

Mono-Material

""'h,— BOPP Film

«— Adhesive
~—— CPP Film /
BOPP Filmy

Adnesne : .-"?'1.— - BOPP Film

o Adhesive
- Maetallized
CPF Film

.*n";.— BCPP Film

£~ High Barrier
Metallized BOPP Film
«— CPP Fllm

HMC Polymers Solution

Adstif HAT12)

Adsyl 6093
Adsyl 6064

Adsyl 6155
Adsyl 6146

Clyrell RCE142
Adstif HAT12]

- High Moisture and

Key Properties

 High S5tiffness
« High Barrier
* High Temperature Resistance

* Low SIT
» Good Sealing Performance

Onyigen Barrier
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HMC Polymers Sustainable solution

Conference 2025

Proferrad Partner for with downgauging possibility

a Sustainable Fulure

AdstifEA648G AdstifHA6150 — New product launch in 2025 !

Adstif EA648G Adstif HA6150

Thermoforming Tonsile Notched Izod
MFR Flexural HDT
Grade strength Impact strength .
(9/10 min) modulus (MPa) a ( )
(MPa) at23 C (MPa)
Market reference 0.5 35 1560 104 103
Adstif HAB150 0.5 40 2100 40 125
3
£ . 5th Generation Non-Phthalate catalyst product
"’g Wi Lk :I.- K plnste LAWY (Global W
£E =
P
5 -
£ A ct},'-._
S Market Ref. EA648G EA648G - i1}

(0.92mm) (0.92mm) (0.82 mm)

. Low odor needed for food packaging

. Excellent processing by vacuum and pressure i o5 =
forming ' '




HMC Polymers - m - - - E"-'E::L-'u :[=]
comeencezo2s  SUStainable solution for medical application ,

IIz’Pr<Ta(f)<:tI‘El.'rtla-flRPartner for = = [=]we::
s i PP IV bottles moving towards PP |V flexible bags B TG

HMC Polymers developed new soft PP random grade for |V bottle can be used for IV bag film structure
developments for its unique properties

Light-weight PP IV bag using Purell RP171G
in the film structure with other modifiers
e Uses less plastic for IV bags
e Increases storage capacity and reduces
transportation costs
e Good softness and flexibility without using
plasticizer like PVC
e Collapsibility: PP IV bags collapse predictably

Container type Typical volume Approximate weight (empty) during infusion
e Steam sterilizable at 121 deg C

PP IV bottle 500 mL 35 - 50 grams

PP IV bag 500 mL 15-25 grams ( ,ﬁﬂizn )

HMC Polymers sustainable developments supports in reducing carbon footprints

and is completely recyclable
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L Sustainable solution

e Sartunalts Pt for automotive applications

Growing Challenges Promising Solutions

* Woight reduction by Replacing Engineering Plastics / metal
Moplan RF2965 : C6 PP copolymerwith good creep resistance ot alovated temperature

Hostalen PP HFP1886T : C6 PP copolymer with good creap resistance at elevated temp

ey, WAL reduction by eliminating filler
Adstif HA1152 : High stiffness PP Homopolymaer (FM 2000 MPa)

y %" High Flow compounds to reduce part Thicknoss
| Moplen EP542V . 110 MFI PP copolymer as building bleck of PP compound

Emission
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HMC Polymers High creep resistance surge tank

Conference 2025

:‘;:er::;RPartner for fo r a u to m Ot ive EEAE, s

a Sustainable Fulure Hostalen PP HP1886T

Hexene modified random - unique technology push

i Hostalen PP HP1886T 3 Effect on mechanical performances

o Step change in creep resistance, especially at elevated © Egg 32
temperatures vs incumbent PP solutions : E“ 1400 - 30
e While incumbent reference materials fail under the ig" Egg 25
accelerated test at 130 deg C after 50 hrs and 150 hrs E 200 20
respectively, the tests with Hostalen PP HP1886T was still 600 L
on-going after 1000 hr ;3 400 "
w 200 -
----------------------------------------------------------------------------------------------------------------------- D
48 500 1000 2000
- agm Ageing time, h
Sustainability - Reduce and Recycle
. lex mod . -stress at Yield, Mpa

1.HP1886T proves a long service lifetime of material leading to i Streah sl break, B

reduction in products disposal or waste generation

2.HP1886T is purely virgin PP without filler to achieve excellent Thermal aging at 135°C, HP1BSET still maintains physical properties

mechanical properties which is ease of recyclability. with long period of time up to 2000 hr continuously



Conference 2025 ISCC Certified Bio-Circular -

Preferred Partner for and Chemically Recycled PP Grades

a Sustainable Falure Sustainable PP Products Brochure

HMC Polymers will produce and supply Bio-Circular and Clrcular Circular Feedstock : Advance Chemical Recycling
(Advance Recycling) PP grades by Mass Balance approach. Address Plastic Waste issuos

A oy b iy LT e it |

0.-‘..
¢ "0 “\.@

Posl Consumad Mined plaste
vwante converted to Pysolysis od
Pyrolysin od is o ad wikh
Fossil Fusl to produce C3

M itarriei

Hlnll: oy e uses Cirgulasd C)
fudidistock 1o produece PP

i b o ] g
HMC Polymers is ISCC Certified and offer Bio-Clrcularand Circular products by
mass balance approach Bio-Circular Feedstock : Lowering CO, Emissions
HMC Polymers can provide traceabllity and unigue sustainability transaction for ¢ Plants absorh CO, from

each transaction
Final PP performance is expectod to be same due to no change in manulfacturing
process, catalyst and product additive recipos.

strmoaphere dufing har ite and
conribute to 002 reductan

*  Cradie o gate LUA snabyei based
ar ranaw able leadsiock show
potertial for Carben footpant
reduchion va lossdl counterparts

No need Lo requalily grade performance
Full FDA compliance can be declared
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WA NAG AT NT OROANIIATION

CONGRATULATE

CONGRATULATE

CONGRATULATE

HMC Polymars Co, Lid

HMC Pofymens Co., Lid. (PP Plant) HIAG Padymers Compary Limited
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100% Product Footprint Certified
(Carbon footprint and Water Footprint)

Carbon footprint Product (CFP) Certified by Thailand
Greenhouse Gas Management Organization or TGO

e 100% of PP products and PDH

e CFP varies by product (unit : kg CO2eq / kg PP)

Water footprint Product (WFP) Certified by
The Federation of Thai Industries
e 100% of PP products and PDH
e WFP varies by product (unit: L H20eqg/kg PP )

VS

HMVIC Polymers
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HMC Polymers consistently drives
to elevate
quality standards

{f 7y

@"\

" Key Takeaway

e

-

1

-

ﬁ

=
|

........

W|th a fuII portfollo of
sustainable PP grades,
HMC Polymers continues to
market
in delivering innovative and

responsible PP solutions
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Preferred Partner for HVIC Polymers
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Sustainability In Action

Business-to-Government Dialogue
on Carbon Incentives and Benefits

Mr. Burin Adulwats N3

Managing Director & Chief Economist, Kasikorn Re; rch

Warsn



KBank @

Financial services are vital to the low-carbon transition, with
financed Scope 3 emissions dominating across the real sector

Distribution of total emissions of selected sectors worldwide by Scope
W Scope 1 W Scope 2 Scope 3

Financial services |
Capital goods

Transport OEMS
Construction

Real estate

Metals & mining
Agricultural commodities
Oil & gas

Food, beverage & tobacco
Chemicals

Coal

Paper & forestry

Electric utilities
Transport services

Steel

Cement

0 10 20 30 40 50 60 70 80 90 100

Unauthorized Sharing or Distribution is Strictly Prohibited

Source: CDP, Statista



Loans«

vy
Transition
Sustainability
Sustainability-Linked

Bonds

Green
Transition
Sustainability
Sustainability-Linked

Investments

KBank Green Finance Framework

Renewable Energy

Energy Efficiency

Clean Transportation

Green Building

Pollution Preventions and Control

Sustainable Management Natural
Resources and Land Use

Terrestrial and Aquatic
Biodiversity Conservation

Sustainable Water and
Wastewater Management

Climate Change Adaptation

Circular Economy

Green Technologies

Sustainable Financgva:_ Investment

2022

b % Empowering

KBank @ Kl.easmg‘ I(F&E.

eacon

venture capital




o =

uRninaduLanazda ‘lnﬁsnwaanm

g ‘I : R B ,_‘ v o L;‘ & - " | 1
L'IJ = N 1 u‘l 1..' aﬂ'li‘u @1 | 3 ,“}:‘ '.‘3: — 2 qsﬁomms ,“F qsﬁﬂ‘sausu’ ; s‘sﬁwﬁnmfaa | & qsﬁeﬂus{mm{uuun ﬂ!.[
5 oa ; “ﬂ%ﬂﬁsﬂ\’ﬂﬂ :1..-.)' _wasiganwas . ._; WAYNAITHAN 2 F1IAT 1 "»:] H,;
.y quﬂiuﬂﬂﬁfl’lWﬂ']'ﬁNﬂﬁlLLa"U‘iﬂ’I% y . . e T J.,f;,,,.s,f T S A

v amms‘lz]’vémmu

" 5 EEG) dasmaniiie szozalailin 5 ¥ szeznanue 5-8 1
mﬁ}iﬂﬂn”l mﬂﬂ%i%ﬂ']’iﬂﬂﬂﬂiﬂ;ﬁbﬂﬂﬂﬂﬂﬂﬁ . ” uwmnﬁlausi’lqsﬁﬂ MLR-1.25% MLR-1.0%
s W3NS ﬂﬁLummn'ﬁmmaammafJum'm’] | S \NeanATUDY

l < ,". 2 B : ¥ : 5 _"’ 3 ', 1 ,_"',4-','. d gy T
” FONAs " 4 P . % P -



KBank ©
Green Loan Products for SME Customers

provide financial incentives for eco-friendly projects, enhancing sustainability while offering economic benefits.

r

:oTogether " ﬁ?

sﬂwﬂiaﬂ S:UIJ.JsLLsQ 3 é AudoTulseiumsusendiandanu Gng&sen

Aaunelyans Iﬂ@u B Aurio EV Charger
Fureiiugean 100% i Y
VORI

.
Solar Rooftop K-Energy Saving Guarantee EV Charger
(Max. 100% Loan limit, term loan <8 yr) (Max. 100% Loan limit, term loan <7 yr) (Max 100% Loan limit, term loan <7 yr)

am31MaNLUY Green Loan (ALHUNTITLRNIZNIATAS) szezLIanlaitin 5 U : MLR-1.0% / sz8g12a169u6 5-8 U: MLR-0.80%



KBank
Green lLoan Products for Retail Customers ol

Offer special interest rates for purchases that benefit the environment.

ﬁ

SuRamiAendt v B EV Shop

== Tusnae aansa lnnh s e
smanmaummaaaumﬂmwmu i iy Electric vehicles (EVs)

(Max. 100% Loan limit, term loan <7 yr)

Green home loans
(Max. 110% Loan limit, term 'loan <30 yr)

1n.A. 68 - 30 n.b. 68



K KBank ©

KBANK can support both “Observe (58)” or “Process (38)”

strategies in implementing climate tech.
: S|CILL : - m , 60 ,
o LEADER :cCEO “kamp K S [RONCIERCES I WATT'SUP BBl KENZRGY+ D) ¥ K-GreenSpace

Observe (59) Proceed (3®)
KBANK has deployed developed programs
and software to support business

Advisory Services

KBANK has deployed more than 173,000 million baht

in green financing since start of 2022

Net Zero CEO Course, KBANK Sector

Decarbonization ‘Playbook’ Solar Farm, Wind Farm, Waste2Energy, Green Building

SME Loan Products

Capacity Building

Go Green Together, Solar Rooftop, Energy Efficiency
Climate 1.5 (Carbon Accounting), CCRC (Training and Equipment, EV Cars & Charging Points, \Waste
Research) Management,
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on Carbon Incentives and Benefits



Sustainability in Action : Business-to-Government Dialogue
on carbon Incentives and Benefits
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Optt
Balancing Business Growth and

Net-Zero Goals to Ensure National
Energy Security and Sustainable

C2y

! e
Growth for the Group = _ &
Climdte- Carbon- oalition,
resilience conscious co-creation,
business asset and collective

efforts for all

EBITDA : S
guiciing oA
Proactively NG e
H . e y
S————— Monaglﬂg - + improvement
, Risks f" RE Biz. . Clean energy /é*) Hydrogen
N X adaptation ‘\J
=540 Bioproducts
\ 4 ) (PLA, biojet, etc.) \ Adv. tech Carbon
GHG Capturing . X/ (cousmR ete) Q Cradit
L & EV stati _ .
Full Up5|de é% s ,,‘ Digitalization &rgjrﬁit *

Emissions
Scope 1,2

Ais
Driving | Forestation
Climate B Water

Adaptation - Mgmt.
*Also support offsetting

Execution with Clarity and the Flexibility

2021 2025 2030 2035 2040 2045 2050 to Respond to Signposts

CONFIDENTIAL & PROPRIETARY 2
Any use of this materiol without specific permission of PTT is strictly prohibited



tarminal for treatmer: R P Eastern Thailand CCS Hub

Potential Demand /g y J/

Non-PTT e _ CO2 liquefaction / .
/A EEC area: _ — plant ,4.
optt Chonburi " {5 e
« Rayong S T ik { :
o€

COZ2 captured

from various , . 5[]
emitters ‘ ; B » Offshore Storage

Arthit CCS Project (1 MTPA)'

- > = g " - . 1 . 3
T U S s e i =y k. : Separated project from Eastern Thailand CCS hub

- —

For Vls;oliso?ton Purpo:es = = !
. e Onshore Pipe (km) Offshore Pipe (km)—— Shipping (km)
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Build New Businesses

it

Strengthen Existing Businesse 1l A te Posntlve Outcomes

“Excellence
-

Sustainability” _g

1
4

v

Performance

iInnovation
Excellence

Harnessing

collactive Achieving Driving growth Contributing to Upholding Building trust

outstanding through the community the power of and mutual

strength to build . ; '
sartnerships performance innovation and environment integrity respect




Public Sector's Pivotal Role in Driving Private Sector O ptt
Decarbonization

%ﬁ
l. Technology -

« Technology transfer - BOI, tax exemption
« Capacity building - Grants/subsidies, tax credits

/ \ International green finance

{
il &
I1I. Policy & Regulatory, IV. Collaboration & Inclusiveness)
» Integrated plans: NDC, PDP - National: G2G / Article 6
« Policy Unlock: Seismic survey, « Industry: Association, institution
TPA/Direct PPA « Community: Strategic
« Central government agency communication & education

CONFIDENTIAL & PROPRIETARY 5
Any use of this materiol without specific permission of PTT is strictly prohibited
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Mr. Pornchai Plchltw

SVP - Business, Strategy, Innovation and Commercial, |
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Beverage Packaging

PP: The Sustainable Solution

comparison

(comparative on same product weight)

Glass bottle I 'mmc m Stand-up

Packaging weight

consumption

Emission per
packaging

Waste weight per
consumption

Recyclability

Transportation
cost (product quantity
/shipment)

No. of load @ same

rroduct quantity
Wustration only)

&
,_.‘DA._b -~ —

Improvement for
sustainability

Increasing scrap Recycled
content & lower bottle content, thinner recyclable

energy can material
consumption tech

Higher recycled Mono-material,

PP offers high performance sustainable
solution for wide range of applications

e Reduction of Plastics at source
e Lower carbon foot-print
e Ease of recycling

: GWP @&
kgCo2/kg plastic (Global Warning Potential)

4

3 coz I I

CO, Emissions from Plastic Manufacturing
SOURCE: PlasticsEurope Eco-profiles




s i O HMC Polymers Decarbonization

PP TOGETHER

e et aspiration journey

b 4

Sustainability Policy and Decarbonization CO; Reduction Awareness and Monitor and o
Committee announcement  working Team amnouncement ~ RO@dmap Implemented Project implemented follow up

and CO; Reduction Commitment

Promote CO; reduction awareness
for employee and contractor
Implement CO, reduction project
(CAPEX and OPEX)
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HMC Polymers aspiration action
to NET ZERO

2030

I Sustainability Culture

Sustainability Culture
and Awareness

Process Optimization

Equipment Efficiency
and Reliability

and Awareness

-

Process Optimization

™

Equipment Efficiency™!

and Reliability

Renewable Energy

2040

20

Process Optimization

Equipment Efficiency

 and Reliability

T —

CAPEX Implement |

Process Optimization

Equipment Efficiency
and Reliability

CAPEX Implement__

pe
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Decarbonization
awareness training

.

>

preferred Partne (o,
sustainable PP Solution,
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e HMC Polymers

A iy CO, emission intensity

@® PPPlant @ PDH Plant

1.2
2
Z 10 ———
& —
= 0.8
c
o
@ 0.6
I
“i 0.4
(@] —
v 0.2

0.0

2023 2024 2025
Year

PDH:
« Continue reduce load to main compressor by adjusting hydrogen/hydrocarbon ratio
* Increase own steam production by utilizing excess fuel gas and increase O, excess

e Continue optimize process condition of main compressors and reboilers
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7 M polymers Collaborating with government p

PP TOGETHER

. (e
for sustainable growth LM

a Sustainable Fulure

Technology and CO, Reduction
Machinery

: CO; Reduction Machinery
Investment Fund
e - CO, Declaration and Certification Fee

Third Party Access (TPA) to allow
renewable energy from remote area
to supply industrail area

c BOI and Tax Incentives for Clean
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